
Retailers are preparing for the holiday 
rush earlier and earlier each year. 

40% of retailers rank site stability 
and performance as their biggest 

business concern this holiday season.2

Most brands start planning for 
the holiday season in September1

Nearly 40% of those brands plan to 
start 1-4 months earlier in 2019

...even if it means they lose some 
control over the speed and 

performance of their website due 
to heavier pages.

LIVE CHAT

PERSONALIZATION

What is the focus of 2019 Holiday Planning?

eCommerce sites are adding more 
and more 3rd parties…

How much of an impact?

50% growth in the number 
of 3rd party calls per page 

from 2017 to 2018

Cycle of 
Poor Site

Performance 

3rd parties caused delays of 4.2 
seconds per page during the 
2017 Cyber 5 Holiday. Yikes!

90% of respondents said they’ve 
left a site because it did not load 
in the expected time. That’s a lot 

of lost sales.

Unfortunately, 75% or more of page 
load times are attributed to 3rd 
party features meaning these 

technologies can have a negative 
impact on your site speed, even 

though you need them.

In reality, any 3rd party technology can cause an unexpected issue 
with your site at the worst time. 

But which technologies are the top o�enders? Because YOTTAA 
measures the saturation and usage of individual 3rd parties across our 
entire client base, we’ve made a list for you separated out by category:

Which technologies have the worst impact?

Personalization Ad Tech

Social Media

Customer Reviews

Tag Manager

PERFORMANCE

SITE STABILITY

CUSTOMER REVIEWS

2017 2018

The average 
eCommerce site has

And that makes sense, because in 
order for retailers to meet shopper 
expectations, they are adding more 
and more 3rd party technologies, 

such as:

DON’T LET 

Top O�ending 3rd Parties Slow
Down Your eCommerce Site

THIS HOLIDAY SEASON

66% of surveyed 
shoppers ranked 
product reviews 

and ratings as the 
online features that 

make shopping 
most enjoyable.³

40%

SEP

40-60
3rd Parties⁴

4.2
sec

After waiting 3 seconds for a page to 
load, 66% of shoppers will leave the 
site. According to Walmart and Amazon, 
every second after the 3 second mark 
costs retailers up to 7% in conversion.

WARNING: Do NOT get rid 
of these technologies!

Although they slow down page speeds, you should not remove 
them — your online shoppers want them! But you should 

understand the performance impact of these technologies and 
apply optimizations that will speed up overall load times.

You don’t have to live with the negative performance impact 
of 3rd party technologies. Get a free analysis of your 3rd 

parties with a Yottaa performance expert today.

The 3 Second Rule
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#4  Social Media

Retailers have quickly learned 
that connecting with shoppers 
through social media channels 
such as Facebook, Pinterest, and 
Instagram helps loyal customers 
share their purchases and good 
experiences, which in turn brings 
tra�c back to the site. It’s another 
step in building a stronger, 
more personal relationship with 
shoppers. As a result, social 
media tags are now a standard 
feature on retail websites.

PIR’s for the top Social Media 3rd party 
technologies evaluated through the Yottaa platform

50% growth in the  
number of 3rd party  
calls per page from  

2017 to 2018² 

AddToAny

Google+

Linkedin

AddThis

Bing

Facebook

Pinterest

Rapleaf - Towerdata 

Sharethis

Snapchat

Twitter

Instagram

Photorank

% of Sites3rd Party

Inconsistent 
negative 

performance 
impact

Little or no  
performance  

impact 

(Note: This not a force-ranked list based on PIR. It is an alphabetical listing within 

red, yellow, green PIR.)
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Tag Management is designed 
to help deploy and manage 
tags (sometimes referred to as 
pixels, beacons, or apps), which 
are used to integrate third-party 
technologies onto eCommerce 
sites. By enabling both line of 
business and IT to easily add 
tags to a site, tag management 
technologies allow online retailers 
to quickly enhance their sites with 
features that will further engage 
shoppers. 

Tag managers add a double 
performance problem to 
eCommerce sites. On their 
own, they are one of the top 
five o enders in terms of third 
party performance. Additionally, 
because they are the mechanism 
to add more third parties to a site, 
they tend to negatively influence 
overall site performance. 

#2  Tag Manager

PIR’s for the top Tag Management 3rd party 
technologies evaluated through the Yottaa platform

Ensighten

Brighttag - Signal

Google Tag Manager

UTag - Tealium

Adobe Tag Manager

Ghostery

% of Sites3rd Party

Inconsistent 
negative 

performance 
impact

Little or no  
performance  

impact 

The average  
eCommerce site  

has 40 - 60  
3rd parties²

(Note: This not a force-ranked list based on PIR. It is an alphabetical listing within 

red, yellow, green PIR.)
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Blue Core

Certona

Findify

HiConversion

Monetate

Oracle BlueKai

Qubit

Reflektion

Sidecar

Dynamic Yield

Evergage

Fullstory

Google Translator

Jivox

Moveable Ink

MyBuys (Magne+IC)

Rich Relevance

Salesforce CQuotient

% of Sites3rd Party

Inconsistent 
negative 

performance 
impact

Little or no  
performance  

impact 

Shoppers demand personalized 
experiences. If they aren’t 
presented with an experience 
that reflects their history and 
interests, they will go to a 
competing eCommerce website 
that does. 

Personalization technologies 
specialize in turning customer 
intelligence data into an 
actionable personalized 
experience. 

Recommendation technologies 
use machine learning to propose 
alternative or complementary 
products based on a shopper’s 
behavior and expressed interests. 

Personalization and 
recommendation technologies 
make shopper-specific 
experiences easy by doing the 
heavy lifting on their servers. They 
return personalized content that 
inspires shoppers to purchase, 
and even add new products 
or higher margin items to their 
shopping cart. The larger order 
size, gross margin, and revenue 
driven by these technologies can 
be significant.

#1  Personalization

PIR’s for the top personalization 3rd party 
technologies evaluated through the Yottaa platform

(Note: This not a force-ranked list based on PIR. It is an alphabetical listing within 

red, yellow, green PIR.)
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#3  Ad Tech

Introducing ad tech into an eCommerce 
site to track and re-target visitors can 
maximize investments that drive tra	c to a 
site. Leading providers like Criteo, Google 
Ads, Amazon Ad, AppNexus, and many 
others can help retailers manage and 
optimize advertising quickly with minor 
additions to the site that don’t impact 
the experience, but greatly enhance the 
e�ectiveness of advertising e�orts.

PIR’s for the top Ad Tech 3rd party technologies 
evaluated through the Yottaa platform

Adform

Amazon Ad System

BrTrk

Rapsio

Sellpoints

SpringServe

Ad Advisor - NeuStar

AOL Advertising

Criteo

Nielsen

Flash Talking

GumGum

Listrakbi

Media

MediaMath

Optimatic

OwnerIQ

Pubmatic

Scorecard Research

SiteScout

Taboola

Tubemogul

VideoAmp

Yahoo Analytics

% of Sites3rd Party

3%

12%

10%

6%

2%

26%

5%

7%

49%

6%

5%

3%

5%

7%

13%

2%

8%

6%

11%

2%

8%

3%

5%

22%

Inconsistent 
negative 

performance 
impact

Little or no  
performance  

impact 

Adroll

AdSafe

App Nexus

Casale Media

Google Ads

Google Syndication

Krux

Moat

OpenX

Rubicon Project

Shoprunner

Smarter Remarketer

spotxchange.com

Steelhouse

WebCollage
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#5  Customer Reviews

Customer reviews go hand 
in hand with social media – 
shoppers want to understand the 
opinion and experience of others 
before making a purchase. This 
increases customer satisfaction 
and conversion rates because 
positive reviews make customers 
feel more confident about making 
an online purchase. Technologies 
like PowerReviews, Bazaarvoice, 
and Yotpo help retailers collect, 
manage, and publish reviews 
quickly.

Bazaar Voice

Power Reviews

Turnto

% of Sites3rd Party

75% or more of page  
load times were attributed 

to 3rd party features on 
Mobile devices²
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GET FREE ANALYSIS 
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Need to meet customer expectations

 2 2018 Holiday eCommerce Plans Survey - BigCommerce

 4 2018 3rd Party Index - YOTTAA

 1 2018 Holiday eCommerce Plans Survey - BigCommerce

 3 2019 RSR Report - YOTTAA

https://www.bigcommerce.com/blog/holiday-ecommerce/#theres-no-such-thing-as-being-over-prepared
https://www.bigcommerce.com/blog/holiday-ecommerce/#theres-no-such-thing-as-being-over-prepared
https://www.yottaa.com/resources/ebook-3rd-party-index-top-offenders/
https://www.yottaa.com/evaluations/
https://www.yottaa.com/resources/2019-rsr-report/



